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1. Guest, A. M., & Luijten, A. (2018). Fan culture and motivation in the context of successful women’s professional team sports: a mixed-methods case study of Portland Thorns fandom. Sport in Society, 21(7), 1013-1030.
This article seeks to investigate that diverse sports context by employing a mixed-methods case study of Thorns fandom, predominantly by inquiring from individual fans regarding what they perceive to be significant features of positive fan culture for women’s professional soccer including what motivation drives their fandom. Consequently, the article draws its inferences from contextualized ethnographic observations and interviews as well as through conducting an intricate interpretive analysis of techniques Thorns fandom crosses elements of customary and other sports fandom. This article is significant because it highlights how women’s professional sports attract supporters’ culture, as well as the symbolic significance to fans of identifying with various thematic values such as diversity, gender empowerment and inclusion.
2. Henderson, C. W. (2018). Two balls are too many: stadium performance and queerness among Portland's Rose City Riveters supporters club. Sport in Society, 21(7), 1031-1046.
The journal expounds on how Portland, Oregon’s Rose City Riveters one of the largest independent organized fandoms for a women’s soccer team globally has been able to achieve stadium performance and eccentricities among world supporters.  The journal utilizes both empirical ethnographic subject-centred approaches; to demonstrate organically organized transnational soccer fandom can compel strange public performance on women sports.  The journal is significant because it depicts how independently organized fandom can act as a collective whole that allows them to re-envision sporting identities and determine performances that defy the sports normative constructs such as hypermasculinity and heteronormative femininity. 
3. Pegoraro, A., Comeau, G. S., & Frederick, E. L. (2018). # SheBelieves: the use of Instagram to frame the US Women’s Soccer Team during# FIFAWWC. Sport in Society, 21(7), 1063-1077.
The article centers on examining the representation of women athletes during the 2015 FIFA Women’s World Cup.  It primarily examines how individuals used various event-related hashtags mainly #SheBelieves and #FIFAWWC on social media platforms during the 2015 FIFA Women’s World Cup to construct identity while reinforcing gender stereotypes from the bottom-up.  The study employed a content analysis methodology to survey the extent to which social media; Instagram users depicted women athletes as athletically competent.  The journal is significant because it demonstrates how social media can be utilized to provide an opportunity to either reinforce or challenge gender stereotypes in women’s sports.
4. Ko, M., Yeo, J., Lee, J., Lee, U., & Jang, Y. J. (2016). What makes sports fans interactive? Identifying factors affecting chat interactions in online sports viewing. PloS one, 11(2), e0148377.
 The journal investigates the various factors that affect sports viewers' online interactions; specifically, factors that affect Chat Interactions in online sports viewing.  The study utilizes a large-scale longitudinal dataset analysis approach (more than 25 million chat messages from baseball fans), whereby it uses a series of multiple regression analyses to extract several game-related factors, henceforth it examines the relationships between these factors and fans’ interactions.  The article’s significance stems from its aptness of applying sports analytics models to identify the key factors influencing chat interactions and how the relationship between these factors and fans’ interactions shapes the global sports media landscape. 
5. Billings, A. C., Qiao, F., Conlin, L., & Nie, T. (2017). Permanently desiring the temporary? Snapchat, social media, and the shifting motivations of sports fans. Communication & Sport, 5(1), 10-26.
 This article primarily examines how social media applications are the new avenues for engaging sports fans elusively and explicitly. The investigation predominantly examines how Snapchat has soared through the social media application family to become the third most utilized platform of millennials.  The study utilizes surveys; 125 respondents were engaged for the study nationally, whereby it was revealed that people using Snapchat to follow sports dedicate approximately the same amount of time to the first utilized platform; Facebook more time than Instagram, Twitter, or Pinterest.  This article is significant because it explores how social media applications are becoming a primary destination for contemporary sports fans who are incessantly seeking new ways to adopt second-screen technologies. 
6. Wakefield, L. T., & Bennett, G. (2018). Sports fan experience: Electronic word-of-mouth in ephemeral social media. Sport Management Review, 21(2), 147-159.
The journal explores the various factors that compel fans to lengthen or shorten the lifespan of their social media content. Much emphasis is focused on how ephemeral social media applications such as Facebook Stories, Snapchat, Instagram, and or Xpire have been able to facilitate sharing of user content before auto-deletion of the content after a prescribed time, thereby allowing fans to have greater control over their content.  The study utilizes an empirical ethnography research methodology to address how long fans desire a message to be accessible based upon viewers size, sharer focus and fan experience. This article is significant because it highlights how social media consumer behavior can be utilized to control over the length of time the fan content is available by and for sports consumers. This article is significant because it addresses how long fans chose to limit the lifespan of their message on social media platforms. 
7. Toffoletti, K. (2017). Women sports fans: Identification, participation, representation. Routledge.
The book review entails demonstrates evidence of how uneven relations between men and women function in different nations and in diverse sports, with the aim of enabling sports and women’s organizations to reinforce emancipatory practices in this realm. The book takes an abstractive analysis in which a feminist perspective is employed to describe and analyse female sports fans specifically using transnational feminism.  The book is significant because employing a transnational feminism perspective makes it possible to identify the diversity of female fandom as well as gives a detailed account of the diverse socio-cultural settings in which certain classes of fans function. 
8. Yu, Y., & Wang, X. (2015). World Cup 2014 in the Twitter World: A big data analysis of sentiments in US sports fans’ tweets. Computers in Human Behavior, 48, 392-400.
[bookmark: _GoBack]The journal takes a novel approach to study the emotions demonstrated in the tweets during several games, particularly by comparing and contrasting U.S. sports fans’ emotional reactions toward both games in which the U.S. team played and the games between two non-U.S. teams. The study employed sentiment analysis to investigate the relentlessness of U.S. soccer fans’ emotional responses in their tweets, predominantly, the emotional variations after goals have been scored in either own or the opponent’s end.  The study is significant because it provided support for the disposition theory of sports spectatorship by establishing the different emotions that surface after one’s team scored or lost a goal.
